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INTRODUCTION

The City of Lake Worth is located in eastern Palm Beach County, nestled between Lantana
to its south, West Palm Beach to its north, and unincorporated
Palm Beach County to its west.  The City has a rich diversity of residents, including
Hispanic, African-American, and non-Hispanic white.  According to the United States
Census Bureau 2007 estimates, approximately 34,000 residents make their home in Lake
Worth.  The City has a significant bilingual population with approximately 45 percent of the
population being Hispanic or Latino origin.

In 1989, the City established a
Community Redevelopment
Area (CRA) to promote
redevelopment efforts within
the blighted areas of the
downtown and surrounding
properties.  The Lake Worth
CRA consists of 518 acres
including the Lake Worth
downtown and surrounding
residential neighborhoods. A
Community Redevelopment
Plan was adopted in February
2001 to guide future
redevelopment within the CRA. The transportation goals of both the Transportation
Element of the City’s Comprehensive Plan and the CRA Redevelopment Plan include
increasing the transportation choices for residents and visitors, mitigating the City’s traffic
issues, and enhancing the streets for all users.  The preparation of this Bicycle Network Plan
is consistent with these transportation goals.

Increasing demand for roadway infrastructure has placed severe strain on transportation
infrastructure in many cities.  Urban traffic congestion is one of the major issues that many
communities in the United States face on a daily basis.  The City of Lake Worth is no
exception.  To deal with the increasing demand on the transportation system, most cities
are moving towards implementing an interconnected multimodal transportation network
where the trips on the roadway network get distributed among the different transportation
modes.  In a truly multimodal system, shorter automobile trips are substituted by walking or
bicycling trips, and public transit has much higher utilization than it currently does.  Walking
and bicycling may also be utilized as a means for increasing access to transit.





















































http://www.bicyclefriendlycommunity.org/


http://www.americantrails.org/resources/adjacent/golfcourse.html










http://www.dcp.ufl.edu/centers/trafficsafetyed/safeways.htm
http://www.bikeflorida.org
http://www.dcp.ufl.edu/centers/trafficsafetyed/)


http://www.saferoutesinfo.org.


http://www.dcp.ufl.edu/urp/research/programs/ftbse.aspx
http://www.dep.state.fl.us/gwt/ed/.




http://www.bikeflorida.org
http://www.bicyclinginfo.org/ee/enforce_officer.
http://www.nationalbikeregistry.com.


http://www.cyclefest.org


http://safety.fhwa.dot.gov/ped_bike/materials/marketingplan/section_2.htm#2.2





















































